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Broadcast: Radio & TV subscriptions
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30-09-2006]31-12-2006(31-03-2007|30-06-2007| 30-09-2007(31-12-2007] 31-03-2008( 30-06-2008 Change
08Q2/07Q2
B |Total RTV subscriptions 6.908 6.961 6.994 7.027 7.075 7.128 7.160 7.203 2,5%
@ (Total cable 5.885 5.887 5.878 5.850 5.817 5.787 5.756 5.711 - 2,4%
O [Analogue cable 4.895 4.738 4.632 4.510 4.365 4.216 4.095 3.927 -12,9%
B |(Digital + analogue cable 990 1.149 1.247 1.340 1.452 1.571 1.660 1.784 33,1%
Other RTV subscriptions (digital terrestrial,
digital satellite, IPTV over DSL, FttH 1.023 1.074 1.116 1.176 1.258 1.341 1.405 1.492 26,8%

(analogue))

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, HERTZINGER, KPN, TELE2, UPC and ZIGGO. Based on questions 5 A _1_1through5_A 1_5and 5_A_1_8 of the SMM.
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Broadcast: Market shares based on radio & tv subscriptions (national,
2008Q2)
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30-09-2006|31-12-2006| 31-03-2007(30-06-2007] 30-09-2007(31-12-2007] 31-03-2008| 30-06-2008

@HOME [20-30%] | [20-30%] | [20-30%] | [20-30%] | [20-30%] | [20-30%] - -
CAIW [0-5%)] [0-5%)] [0-5%] [0-5%] [0-5%)] [0-5%] [0-5%] [0-5%]
CANALDIGITAAL [10-20%] | [10-20%] | [10-20%] | [10-20%] | [10-20%] | [10-20%] | [10-20%] | [10-20%]
CASEMA [10-20%] | [10-20%] | [10-20%] | [10-20%] | [10-20%] | [10-20%] - -
COGAS [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
DELTA [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
HERTZINGER [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
KPN [0-5%] | [05%] | [0-5%] | [0-6%] | [5-10%] | [5-10%] | [5-10%] | [5-10%]
MULTIKABEL [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] - -
TELE2 [05%] | [0-5%] | [0-5%] | [0-6%] | [0-5%)] | [0-5%] | [0-5%] | [0-5%]
UPC [30-40%] | [30-40%] | [30-40%] | [30-40%] | [30-40%] | [30-40%] | [20-30%] | [20-30%]
ZIGGO - - - - - - [40-50%] | [40-50%]

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, HERTZINGER, KPN, TELE2, UPC and ZIGGO. Based on questions 5_A_1_1,5 A_1_3 through5_A 1_5and 5_A_1_8 of the SMM.
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Broadcast: Herfindahl-Hirschman Index based on radio & tv subscriptions
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30-09-2006]31-12-2006| 31-03-2007{ 30-06-2007] 30-09-2007(31-12-2007] 31-03-2008| 30-06-2008
M [HHI RTV subscriptions 2.112 2.096 2.078 2.052 2.013 1.976 3.152 3.093
HHI RTV subscriptions, when regional
@ |cable providers are seen as one 7.406 7.312 7.231 7.110 6.951 6.795 6.679 6.521
provider

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, HERTZINGER, KPN, TELE2, UPC and ZIGGO. Based on questions 5 A 1_1,5 A 1 3through5 A 1 5and 5 A 1_8 of the SMM.
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Broadcast: Annual retail revenues RTV subscriptions
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31-12-2006 31-12-2007

- Annual retail revenues of non-cable 57 91
operators aggregated

Annual retail revenues of cable operators

915 973
aggregated

Total retail revenues RTV per year 972 1.064

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, TELE2, UPC and ZIGGO. Based on question 5 B_4_1 of the SMM.
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Broadcast: Use of cable networks (total)

90% 8.000
| M * ﬁA\A.
80% = - _ m N —— —i— 1 7.000
70% |
+ 6.000
£ 60% 3
o ° o
B 1 5.000 %
g B
3 50% 2
e g
‘é + 4.000 é
S 40% - g
) 5
g +3.000 8
$ 30% - £
o c
+ 2.000
20% -
10% - T 1-000
0% 0
30-06-2006|30-09-2006|31-12-2006|31-03-2007| 30-06-2007| 30-09-2007| 31-12-2007| 30-06-2008| _ Change
08Q2/07Q2
—e— | Cable penetration (active subscriptions /| g g4, 84,4% 84,1% 83,9% 83,2% 82,4% 81,7% 80,4% -3,4%
homes passed)
—m— |Number of physical cable connections 6.939 6.969 6.998 7.009 7.035 7.056 7.080 7.108 1,0%
(homes passed)

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, TELE2, UPC and ZIGGO. Based on question 5 B_4_1 of the SMM.




