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ACM Openbaar

De Autoriteit Consument & Markt (ACM) publiceert elk kwartaal de marktcijfers van de
telecomsector. De Telecommonitor laat de ontwikkelingen zien op het gebied van mobiele diensten,
vaste telefonie, breedband, zakelijke netwerkdiensten, televisie en bundels op basis van cijfers van
de belangrijkste partijen in de telecomsector.

Voor de Telecommonitor verstrekken de grootste partijen in de sector periodiek gegevens over hun
activiteiten. ACM controleert deze gegevens. Zo houdt ACM een vinger aan de pols bij de
ontwikkelingen op de diverse markten. De cijfers vormen een belangrijk basis voor de driejaarlijkse
marktanalyses van ACM.
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Mobiel: Aantal retailaansluitingen
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30-9-2012 | 31-12-2012 | 31-3-2013 30-6-2013 30-9-2013 | 31-12-2013 | 31-3-2014 | 30-6-2014
Totaal 21.945 21.681 21.702 21.314 21.047 21.500 21.471 21.593
= Postpaid MNO 10.904 10.623 10.674 10.466 10.516 10.572 10.625 10.763
= Prepaid MNO 5.678 5.420 5.378 5.174 4.969 4.815 4.562 4.351
= Aansluitingen MVNO 3.062 3.304 3.375 3.700 3.575 4.081 4.182 4.346
== Vlet mobiel breedbandinternet 8.811 9.051 9.307 10.236 9.653 10.000 10.294 10.517
= Specifiek mobiele breedbandinternet aansluitingen 1.184 1.152 1.162 813 795 786 787 769
e M2M 1.118 1.183 1.113 1.162 1.192 1.247 1.315 1.365

Op basisvanvragen1 A 2 1-2-4-5-6-7 en1_B_5 2-7-8 van de Telecommonitor.




Autoriteit
Consument & Markt

v

ACM Openbaar

Mobiel: Marktaandelen retail aansluitingen (2014Q2)
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T-MOBILE VODAFONE SP's / Overige MVNO's

30-9-2012 |31-12-2012 | 31-3-2013 | 30-6-2013 | 30-9-2013 | 31-12-2013 | 31-3-2014 | 30-6-2014

KPN [30-35%] | [30-35%] | [30-35%] | [30-35%] | [30-35%] | [30-35%] | [30-35%] | [30-35%]
T-MOBILE [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%)] | [20-25%)] | [20-25%] | [20-25%]
VODAFONE [25-30%] | [25-30%] | [25-30%] | [25-30%] | [25-30%] | [25-30%] | [25-30%] | [25-30%]
SP's / Owverige MVNO's | [15-20%)] | [15-20%] | [15-20%] | [15-20%] | [15-20%)] | [20-25%] | [20-25%] | [20-25%]

Op basisvanvragen1 A 2 1-2en1 B 5 2 van de Telecommonitor.
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Mobiel: Herfindahl-Hirschman Index retail aansluitingen
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B HHI concentratie-index van totaal aantal retail
aansluitingen

2.415

2.337

2.329

2.215

2.233

2.115

2.083

2.051

Op basisvanvragen1 A 2 1-2en1 B 5 2 van de Telecommonitor.
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Mobiel: Omzet retail per half jaar
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30-6-2010

31-12-2010

30-6-2011

31-12-2011

30-6-2012

31-12-2012

30-6-2013

31-12-2013

30-6-2014

B Omzet totaal

2.411.120

2.462.398

2.544.132

2.655.136

2.612.985

2.580.758

2.818.730

2.646.062

2.524.126

Opbasisvanvragen1l A 1 1t/m1 A 1 7 van de Telecommonitor.
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' Mobiel: Volume retail belminuten, data en sms (MNO's en MVNO's)
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30-6-2012 30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014

B Belminuten (x 1.000) 5.634.160 5.363.795 5.760.782 5.686.770 5.853.737 5.582.763 6.224.566 6.205.108 6.510.471
M Data (x 1.000 MB) 5.331.243 5.932.102 6.749.284 7.215.930 7.761.576 8.727.345 10.274.603 11.588.649 14.208.322
= SMS (x 1.000) 2.080.763 1.838.890 1.692.681 1.440.031 1.386.259 1.316.488 1.178.447 1.061.956 1.074.906

Op basisvanvragen1 A 3 2-3-4,1 B 5 4-5-6,1 B 6 4-56,1 C 9 1-2-3, 1 D 3 1-2-3en1 _D_4 1-2-3 van de Telecommonitor.
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‘ Mobiel: Marktaandelen op basis van totaal volume retail belminuten
(2014Q2)
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T-MOBILE VODAFONE MVNO's en SP's
30-9-2012 | 31-12-2012 | 31-3-2013 | 30-6-2013 | 30-9-2013 | 31-12-2013 | 31-3-2014 | 30-6-2014

KPN [30-35%] | [30-35%] | [30-35%] | [30-35%] | [30-35%] | [25-30%] | [25-30%] | [25-30%]
T-MOBILE | [20-25%] | [15-20%] | [15-20%] | [15-20%] | [15-20%] | [15-20%] | [15-20%] | [15-20%]
VODAFONE | [20-25%] | [20-25%] | [20-25%)] | [25-30%] | [25-30%] | [25-30%] | [25-30%] | [20-25%]
g"F\,/,SNO'S N | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [25-30%] | [25-30%] | [25-30%] | [30-35%]

Opbasisvanvragen1 A 3 2,1 B 5 4,1 C 9 1-2-3,1 D31,1B6 4enl D 4 1-2-3van de Telecommonitor.
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' Mobiel: Omzet wholesale gespreksafgifte
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31-12- 30-6- 31-12- 30-6- 31-12- 30-6- 31-12- 30-6-
2010 2011 2011 2012 2012 2013 2013 2014
B Totaal omzet wholesale gespreksafgifte 613 489 405 346 313 319 225 218
B Omzet gespreksafgifte spraakdiensten nationaal 291 192 139 116 106 128 80 83
1 Omzet gespreksafgifte niet-spraakdiensten nationaal 177 175 155 130 98 62 29 31
B Omzet gespreksafgifte vanuit het buitenland 20 14 11 9 10 19 18 13
B Omzet van diensten gel&\ﬁ\rl(éuasan service providers en 125 108 99 91 99 110 97 92

Op basisvanvragen1 C 6 1t/m1 C 6 3 van de Telecommonitor.
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' Mobiel: Volume wholesale gespreksafgifte (excl. on-net)
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| 31-12- 30-6- 31-12- 30-6- 31-12- 30-6- 31-12- 30-6-
2010 2011 2011 2012 2012 2013 2013 2014
M Totaal volume wholesale gespreksafgifte 5.291 5.173 5.049 5.151 5.188 5.642 5.539 4.932
B Volume vanaf nationale netwerken 4.849 4.750 4.607 4.705 4.717 5.220 5.100 4.583
B Volume vanuit het buitenland 442 423 441 446 471 423 438 349

Op basisvanvragen1 C 8 1t/m 1 _C 8 3van de Telecommonitor.
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Vaste telefonie: Aantal retail enkelvoudige aansluitingen

ACM Openbaar
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30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
——PSTN 1.881 1.795 1.700 1.625 1.545 1.476 1.407 1.341
VoB1 4312 4.505 4.626 4.713 4.781 4.926 4.975 5.014
——— Enkelvoudig 6.193 6.300 6.326 6.338 6.326 6.401 6.381 6.355

Op basisvan vragen2 A2 3 1en2 A2 3 7 vande Telecommonitor.
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‘ Vaste telefonie: Marktaandelen enkelvoudige retail aansluitingen (2014Q2)
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AT&T CAIW CANALDIGITAAL DELTA KPN MTTM PRETIUM STIPTE TELE2 uPC VODAFONE ZIGGO
30-9-2012 31-12-2012| 31-3-2013|30-6-2013|30-9-2013| 31-12-2013( 31-3-2014(30-6-2014

AT&T [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
CAIW [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
CANALDIGITAAL - - - - - - [0-5%] [0-5%]
DELTA [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
ESPRIT [0-5%] [0-5%] [0-5%] [0-5%] - - - -
KPN [45-50%] | [45-50%] | [45-50%] | [45-50%] | [45-50%] | [45-50%)] | [45-50%] | [45-50%]
MTTM - - - - - [0-5%] [0-5%] [0-5%]
PRETIUM [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
STIPTE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
TELE2 [5-10%] | [5-10%] [5-10%] | [5-10%] | [5-10%] [0-5%] [0-5%] [0-5%]
T-MOBILE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] - -
UPC [10-15%] | [10-15%] | [10-15%] | [15-20%] | [15-20%] | [15-20%] | [15-20%] |[15-20%]
VODAFONE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
ZIGGO [20-25%] | [20-25%] | [20-25%] | [25-30%] | [25-30%)] | [25-30%] | [25-30%] [[25-30%)]

Op basis van vragen 2_A2_3 1en2_A2_3_7 van de Telecommonitor.
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Vaste telefonie: Aantal tweevoudige retail aansluitingen

ACM Openbaar

900

800

700

600

500

400

Aansluitingen (x1.000)

300

200

100

0

30-9-2012

31-12-2012

31-3-2013

30-6-2013
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31-12-2013
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====|SDN1 & ISDN2

719

691

657

628

593

565

530

502

VoB2

150

157

164

166

174

189

207

207

= Tweevoudig

869

848

821

794

766

754

737

709

Op basisvanvragen2_A2 3 2,2 A2 3 3en2_A2_3 8van de Telecommonitor.
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‘ Vaste telefonie: Marktaandelen tweevoudige retail aansluitingen (2014Q2)

AT&T

COLT KPN MTTM PRETIUM TELE2 UPC
30-9-2012 31-12-2012| 31-3-2013|30-6-2013|30-9-2013| 31-12-2013( 31-3-2014(30-6-2014
AT&T [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
COLT [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
ESPRIT [0-5%] [0-5%] [0-5%] [0-5%] - - - -
KPN [85-90%] | [85-90%] | [85-90%] | [85-90%] | [85-90%)] | [80-85%] | [80-85%] |[80-85%]
MTTM - - - - - [0-5%] [0-5%] [0-5%]
PRETIUM [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
TELE2 [0-5%] [0-5%] [5-10%] | [5-10%] | [0-5%] [0-5%] [0-5%] [0-5%]
UPC [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
ZIGGO [5-10%] | [5-10%] [5-10%] | [5-10%] | [5-10%] | [5-10%] | [10-15%] |[10-15%]

Op basisvanvragen2_A2 3 2,2 A2 3 3en2_A2 3 8van de Telecommonitor.
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b Vaste telefonie: Aantal meervoudige retail aansluitingen
(incl. VoB meervoudig)
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e |SDN15/20/30 30 29 28 27 27 26 25 24
VoBn 2 3 3 3 4 4 5 5
= Meervoudig 32 32 31 31 31 30 30 28

Op basisvanvragen2_A2 3 4,2 A2 3 5,2 A2 3 6en2_A2_3 9van de Telecommonitor.
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‘ Vaste telefonie: Marktaandelen meervoudige retail aansluitingen (2014Q2)
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AT&T BT coLT KPN MTTM TELE2 UPC VERIZON VODAFONE ZIGGO

0%

30-9-2012( 31-12-2012| 31-3-2013|30-6-2013|30-9-2013| 31-12-2013| 31-3-2014|30-6-2014
AT&T [0-5%] [0-5%] [0-5%)] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
BT [0-5%)] [0-5%] [0-5%)] [0-5%] [0-5%)] [0-5%] [0-5%)] [0-5%]
COLT [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
ESPRIT [0-5%] [0-5%] [0-5%] [0-5%] - - - -
KPN [55-60%] | [50-55%] | [50-55%] | [50-55%] | [50-55%] | [50-55%] | [50-55%] | [45-50%]
MTTM - - - - - [0-5%] [0-5%)] [0-5%]
TELE2 [15-20%] | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%] |[20-25%]
UPC [5-10%] | [5-10%] [5-10%] | [5-10%] | [5-10%] | [5-10%] [0-5%] [0-5%]
VERIZON [5-10%] | [5-10%] [0-5%)] [0-5%] [0-5%)] [0-5%] [0-5%] [0-5%]
VODAFONE [0-5%)] [0-5%] [0-5%)] [0-5%] [0-5%)] [5-10%)] [5-10%] | [5-10%]
ZIGGO [0-5%] [0-5%] [0-5%] [0-5%] | [5-10%] | [5-10%] [5-10%] | [5-10%]

Op basis vanvragen2_A2 3 4,2 A2 3 5,2 A2 3 6en2_A2_3 9van de Telecommonitor.
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' Vaste telefonie: Churn op basis van aantal retail enkelvoudige aansluitingen
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30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014

H Adds 2,7% 5,1% 4,1% 3,2% 3,7% 3,8% 3,3% 3,2%
W Disconnects 2,8% 3,6% 3,7% 3,7% 3,9% 3,9% 4,0% 3,7%

Op basisvanvragen2_A2_1,7 1en2_A4_1,7_1-2 van de Telecommonitor.
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' Vaste telefonie: Churn op basis van aantal retail tweevoudige aansluitingen

8% -

7% -

6% -

5% -

4% -
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30-9-2012
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31-3-2013

ACM Openbaar

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

H Adds

1,3%

3,1%

2,5%

1,8%

2,6%

2,9%

4,3%

2,3%

W Disconnects

5,6%

5,6%

5,7%

4,9%

5,4%

5,7%

6,4%

6,4%

Op basis van vragen 2 _A2 2,3,8 1en2_ A4 2,3,8 1-2 van de Telecommonitor.
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' Vaste telefonie: Churn op basis van aantal retail meervoudige aansluitingen
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ACM Openbaar

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

H Adds

2,7%

4,6%

3,0%

3,6%

3,3%

3,4%

2,1%

2,2%

W Disconnects

2,0%

3,3%

3,7%

4,8%

3,2%

2,7%

3,5%

4,2%

Op basis van vragen2_A2 4,5,6,9 1en2_ A4 4,5,6,9 1-2 van de Telecommonitor.
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ACM Openbaar

Vaste telefonie: Herfindahl-Hirschman Index van retail aansluitingen

31-12-2012

31-3-2013

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

B HHI enkelvoudige aansluitingen

3.286

3.321

3.306

3.286

3.269

3.308

3.213

3.209

W HHI tweevoudige aansluitingen

7.837

7.667

7.570

7.423

7.450

7.032

6.971

6.849

M HHI meervoudige aansluitingen

3.693

3.517

3.462

3.402

3.325

3.296

3.218

3.224

Op basis van vragen 2_A2_1-9_1 van de Telecommonitor.
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Vaste telefonie: Aantal retail WLR aansluitingen en CPS abonnees

30-9-2012

31-12-2012

31-3-2013

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

= Aantal CPS abonnees

466

464

449

433

397

355

295

282

Aantal wholesale line rental aansluitingen 295

292

288

288

285

277

275

267

Op basisvanvragen2 B 9 1,2 E 14 1en2_E_15 1t/m2_E_15_6 van de Telecommonitor.
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Vaste telefonie: Jaaromzet retail aansluitingen PSTN + VoB
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31-12-2006

31-12-2007

31-12-2008

31-12-2009

31-12-2010

31-12-2011

31-12-2012

31-12-2013

B Omzet aansluitingen

1.667.623

1.613.981

1.462.311

1.327.285

1.272.332

1.229.487

1.157.429

1.040.576

Op basisvanvragen2_Al1 1 1,2 A1 1 2en2_Al_1 3 van de Telecommonitor.
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Vaste telefonie: Totaal volume retail belminuten
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30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
M Lokaal + nationaal 3.705 4.073 4.059 3.708 3.367 3.726 3.541 3.183
M Internationaal 253 270 270 269 259 265 258 227
 Vast-mobiel 774 815 824 857 820 864 843 847
m Overig verkeer 216 234 211 199 193 218 216 193
W Totaal verkeer 4,949 5.393 5.364 5.033 4.639 5.073 4.858 4.451

Op basis vanvraag2_C2_11_1t/m2_C2_11_5 van de Telecommonitor.
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Vaste telefonie: Marktaandelen volume retail belminuten (2014Q2)

B

AT&T

BT

CANALDIGITAAL coLT

CAIW DELTA KPN MTTM PRETIUM STIPTE TELE2 UPC VERIZON VODAFONE
30-9-2012 |31-12-2012| 31-3-2013| 30-6-2013 | 30-9-2013 | 31-12-2013 | 31-3-2014 | 30-6-2014
AT&T [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
BT [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
CAIW [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
CANALDIGITAAL - - - - - - [0-5%] [0-5%]
COLT [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
DELTA [0-5%)] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
ESPRIT [0-5%] [0-5%] [0-5%] [0-5%] - - - -
KPN [45-50%] | [45-50%] | [45-50%] | [45-50%] [45-50%] [45-50%] [45-50%] [45-50%]
MTTM - - - - - [0-5%] [0-5%] [0-5%]
PRETIUM [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
STIPTE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
TELE2 [10-15%] | [10-15%)] | [5-10%] | [10-15%)] [5-10%)] [5-10%)] [5-10%)] [5-10%]
T-MOBILE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] - -
UPC [10-15%] | [10-15%] | [10-15%] | [10-15%)] [10-15%] [10-15%] [10-15%] [10-15%]
VERIZON [0-5%)] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
VODAFONE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
ZIGGO [15-20%] | [15-20%] | [15-20%] | [15-20%)] [15-20%] [15-20%] [15-20%] [15-20%]

Op basisvanvraag2_C2_11_1t/m2_C2_11_5 van de Telecommonitor.

ZIGGO



Autoriteit
Consument & Markt

v

1.400.000

1.200.000

1.000.000 -

800.000

600.000

x 1.000 euro

400.000

200.000

ACM Openbaar

Vaste telefonie: Jaaromzet retail verkeer

31-12-2010 31-12-2011 31-12-2012 31-12-2013
m Totaal omzet verkeer 1.312.056 1.181.429 1.024.982 879.780
m Omzet lokaal en nationaal verkeer 520.856 530.935 512.706 458.889
= Omzet internationaal verkeer 158.399 145.061 123.978 108.541
® Omzet vast naar mobiel verkeer 521.279 410.704 319.829 256.242
= Omzet overig verkeer 111.521 94.730 68.470 56.108

Op basis van vragen2_C1_10_1t/m 2_C_10_5 van de Telecommonitor.
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ACM Openbaar

Breedband: ontbundelde MDF aansluitingen per type

30-9-2012

31-12-2012

31-3-2013

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

= Gedeeld ontbundeld

883

798

741

707

658

606

563

526

Volledig ontbundeld

2.505

2.497

2.479

2.454

2418

2.402

2.386

2.389

Totaal

3.388

3.295

3.220

3.161

3.076

3.008

2.949

2.915

Op basisvanvragen3 Al 1 1,3 A1 1 2en3 Al 1 3vande Telecommonitor.
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ACM Openbaar
Consument & Markt

‘ Breedband: WBT lage kwaliteit aansluitingen per type infrastructuur -
inclusief interne leveringen

3.400

3.300

3.200

3.100

3.000

aantal aansluitingen x 1.000

2.900

2.800

2.700

\

30-09-2012

31-12-2012

31-03-2013

30-06-2013

30-09-2013

31-12-2013

31-03-2014

30-06-2014

3.293

3.267

3.243

3.227

3.164

3.163

3.120

3.094

= Kabel

2.917

2.948

2.991

3.016

3.060

3.100

3.148

3.181

Op basis van vragen 3_A3 5 1-2-3-4-5en 3_A3 6 1-2-3-4 van de Telecommonitor.
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ACM Openbaar

Breedband: marktaandeel WBT lage kwaliteit per partij - inclusief interne
leveringen (2014Q2)

KPN

UpPC

. _—I

ZIGGO Overig DSL Overige kabel

30-9-2012 |31-12-2012( 31-3-2013 | 30-6-2013 | 30-9-2013 | 31-12-2013 | 31-3-2014 | 30-6-2014

KPN [45 - 50%] | [45 - 50%] [[45 - 50%] | [45 - 50%] |[45 - 50%] | [45 - 50%] |[45 - 50%] [[45 - 50%]

UPC [15 - 20%] | [15 - 20%] |[15 - 20%] [[15 - 20%] |[15 - 20%] | [15 - 20%] |[15 - 20%] |[15 - 20%]

Z2IGGO [25 - 30%] | [25 - 30%] |[25 - 30%]|[25 - 30%] |[25 - 30%]| [25 - 30%] |[25 - 30%] |[25 - 30%]
Overig DSL [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5 - 10%)]
Owerige kabel | [0 - 5%)] [0 - 5%)] [0-5%] [ [0-5%] | [O-5%] [0 - 5%] [0-5%] [ [O-5%]

Op basis van vragen 3_A3 5 1-2-3-4-5en 3_A3 6 1-2-3-4 van de Telecommonitor.
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Breedband: retailaansluitingen per type

——— e —————
3.000
2.000
1.000
0
30-09-2012 31-12-2012 31-03-2013 30-06-2013 30-09-2013 31-12-2013 31-03-2014 30-06-2014
e DSL 3.295 3.264 3.208 3.204 3.122 3.118 3.071 3.044
= Glasvezel 340 396 432 457 500 535 561 582
== Kabel 2.958 2.992 3.024 3.040 3.095 3.139 3.191 3.228
Totaal 6.594 6.652 6.663 6.701 6.717 6.792 6.824 6.853

Op basis van vragen 3_Al 3 1-3,3 A3 5 1-2-3-4en 3_B_8 1-2-3-5 van de Telecommonitor.
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CANALDIGITAAL

ACM Openbaar

Breedband: marktaandeel retail per partij (2014Q2)

KPN TELE2 UPC ZIGGO Overig
30-9-2012 [31-12-2012] 31-3-2013 [ 30-6-2013 [ 30-9-2013[31-12-2013] 31-3-2014 [ 30-6-2014
CANALDIGITAAL - - - - - - [0-5%] | [0-5%]
KPN [40 - 45%)] | [40 - 45%] | [40 - 45%] [[40 - 45%]|[40 - 45%] | [40 - 45%] [[40 - 45%][[40 - 45%]
TELE2 [5-10%] | [5-10%] | [5-10%] |[5-10%] [ [5-10%]] [0-5%] | [0-5%] | [0-5%]
T-MOBILE [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [O-5%] - -
UPC [15 - 20%] | [15 - 20%] | [15 - 20%] [[15 - 20%] |[15 - 20%] | [15 - 20%] [[15 - 20%][[15 - 20%]
ZIGGO [25 - 30%] | [25 - 30%] | [25 - 30%] [[25 - 30%]|[25 - 30%] | [25 - 30%] [[25 - 30%][[25 - 30%]
Overig [5-10%] | [5-10%] | [5-10%] [[5-10%] [ [0-5%] | [5-10%] [ [5 - 10%] | [5 - 10%]

Op basis van vragen 3_A1 3 1,3 Al 3 3,3 A3 5 1-2-3-4en 3_B_8 1-2-3-5 van de Telecommonitor.
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Breedband: Churn op basis van retailaansluitingen

ACM Openbaar

S 3%
[-T:]
£
=]
3
[%]
c
©
©
c
@®©
>
X 2% ~
1% -
0% -
30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
M Adds 3,4% 6,1% 4,5% 3,7% 4,1% 4,4% 4,2% 3,6%
M Disconnects 2,7% 3,5% 3,8% 3,2% 3,6% 3,9% 2,7% 3,2%

Op basisvan vragen 3_E_13 1en 3 _E 13 2 van de Telecommonitor.



Autoriteit ACM Openbaar
Consument & Markt

' Breedband: HHI obv retailaansluitingen breedband

4.000 -+
3.500 -
3.000 -
2.500 -
2.000 -
1.500 -
1.000 -

500 -

30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
B HHI 2.655 2.806 2.850 2.842 2.868 2.884 2.877 2.872
M HHI - kabel als 1 3.711 3.869 3.931 3.926 3.987 4.014 4.035 4.050

Op basis van vragen 3_Al 3 1-3,3 A3 5 1-2-3-4en 3_B_8 1-2-3-5 van de Telecommonitor.
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Consument & Markt

ACM Openbaar

' Breedband: retailaansluitingen naar snelheid en infrastructuur (2014Q2)
(Exclusief wholesale leveringen)

3.000
2.500
2.000
(=]
(=]
<
-
x
c
& 1.500
£
L d
g
(7]
f=
(5]
<
1.000
500
0 I ee——
< 2 Mbps > 2Mbps, < 10Mbps > 10Mbps, < 30Mbps > 30Mbps, < 100Mbps > 100Mbps
m Glasvezel 0 2 10 359 205
H Kabel 1 64 1.205 1.279 679
mDSL 36 1.142 1.279 479 0

Op basis van vragen 3_ B1 8 1-5,3 B2 8 1-5en 3 B3 8 1-5van de Telecommonitor.
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Breedband: retailaansluitingen naar snelheid

(Exclusief wholesale leveringen)

30-9-2012

31-12-2012

31-3-2013

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

m > 100Mbps

3%

4%

4%

5%

7%

9%

11%

13%

> 30Mbps, < 100Mbps

27%

31%

33%

33%

33%

33%

32%

31%

= > 10Mbps, < 30Mbps

34%

31%

30%

30%

28%

27%

38%

37%

H > 2Mbps, < 10Mbps

33%

32%

31%

31%

30%

30%

18%

18%

B < 2 Mbps

2%

2%

1%

1%

1%

1%

1%

1%

Op basis van vragen 3_ B1 8 1-5,3 B2 8 1-5en 3 B3 8 1-5van de Telecommonitor.
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Breedband: homes connected (FttH)

ACM Openbaar

30-6-2010

31-12-2010

30-6-2011

31-12-2011

30-6-2012

31-12-2012

30-6-2013

31-12-2013

30-6-2014

= Homes connected (FttH)

569

658

768

918

1.078

1.303

1.512

1.832

1.994

Op basis van vraag 3_C_9 4 van de Telecommonitor.
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ACM Openbaar

Breedband en huurlijnen: Retail zakelijke actieve glasaansluitingen

43
42 /\
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30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
Total 35.795 37.690 38.217 37.973 39.924 40.525 41.919 41.529

Op basis van gegevens van AT T, BBNED, BT, COLT, DELTA, EASYNET, EUROFIBER, KPN, TELE2, UPC BUSINESS, VERIZON, VODAFONE en ZIGGO. Op
basis van indicatoren 4_A 1 1 van de SMM.
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‘ Breedband en huurlijnen: Wholesale zakelijke glasaansluitlijnen (ODF-access

70
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ACM Openbaar

FttO)

—

——

30-9-2012

31-12-2012

31-3-2013

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

= FttO-aansluitlijnen

51.423

53.408

56.084

55.913

58.208

60.184

61.737

62.396

Op basis van gegevens van AT T, BBNED, BT, COLT, DELTA, EASYNET, EUROFIBER, KPN, TELE2, UPC BUSINESS, VERIZON, VODAFONE en ZIGGO. Op

basis van indicatoren4 A 1 1-2,4 E 8 1-3,4 B 2 9en4_F 9 10van de SMM.




Autoriteilt ACM Openbaar
Consument & Markt

‘ Breedband en huurlijnen: Marktaandelen op basis van wholesale zakelijke
glasaansluitingen (ODF-access FttO) (2014Q2)

60% -
50% -
40% -
30% -

20% -

10% | l
0% T T T T T T - T T T

AT&T BT COLT DELTA EUROFIBER KPN TELE2 UPC VERIZON ZIGGO

30-9-2012] 31-12-2012] 31-3-2013[ 30-6-2013] 30-9-2013] 31-12-2013] 31-3-2014] 30-6-2014
AT&T - - - [05%] | [05%] | [05%] | [0-5%] | [0-5%]
BT [5-10%] | [5-10%] | [5-10%] | [5-10%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
COLT [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
DELTA [0-5%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
EUROFIBER | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%]
KPN [45-50%] | [45-50%] | [45-50%] | [45-50%] | [45-50%] | [45-50%] | [45-50%] | [45-50%]
TELE2 [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [05%] | [5-10%] | [5-10%]
UPC [0-5%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [05%] | [0-5%]
VERIZON [0-5%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
ZIGGO [10-15%] | [10-15%] | [10-15%] | [10-15%] | [10-15%] | [10-15%] | [10-15%] | [5-10%]

Op basis van gegevens van AT T, BBNED, BT, COLT, DELTA, EASYNET, EUROFIBER, KPN, TELE2, UPC BUSINESS, VERIZON, VODAFONE en ZIGGO. Op
basis van indicatoren4 A 1 1,4 E 8 1-3,4 B 2 9en4_F 9 10van de SMM.



Autoriteit
Consument & Markt

v

ACM Openbaar

Breedband en huurlijnen: Retail zakelijke netwerkdiensten

Aantal aansluitingen (x 1.000)
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30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
30-9-2012 | 31-12-2012 | 31-3-2013 30-6-2013 30-9-2013 | 31-12-2013 | 31-3-2014 30-6-2014
mmm Klassieke huurlijnen 17% 16% 14% 13% 12% 11% 10% 10%
s Datacom 78% 78% 80% 81% 82% 82% 83% 83%
mm Dark fiber 6% 6% 6% 6% 6% 6% 7% 7%
—— Zakelijke netwerkdiensten (x 1.000) 155 155 154 153 149 148 147 144

Op basis van gegevens van AT T, BBNED, BT, COLT, DELTA, EASYNET, EUROFIBER, KPN, TELE2, UPC BUSINESS, VERIZON, VODAFONE en ZIGGO. Op
basis van indicatoren 4 B 2 1-2-3-4-6-7-8-9en4_C_4 1-2 van de SMM.
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Op basis van gegevens van AT T, BBNED, BT, COLT, DELTA, EASYNET, EUROFIBER, KPN, TELE2, UPC BUSINESS, VERIZON, VODAFONE en ZIGGO. Op

Autoriteit

v

ACM Openbaar

Breedband en huurlijnen: Marktaandelen op basis van retail zakelijke
netwerkdiensten (2014Q2)

|
AT&T BT CcoLT DELTA EASYNET  EUROFIBER KPN TELE2 UPC VERIZON  VODAFONE  ZIGGO

30-9-2012 [31-12-2012][31-3-2013]30-6-2013][30-9-2013[31-12-2013]31-3-2014] 30-6-2014
AT&T [0-5%] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
BT [0-5%] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
COLT [0-5%] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
DELTA [0-5%] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
EASYNET [0-5%)] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
EUROFIBER | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%]
KPN [55-60%] | [55-60%] | [55-60%] | [55-60%] | [55-60%] | [55-60%] | [55-60%] | [55-60%]
TELE2 [10-15%] | [10-15%] | [10-15%] | [10-15%] | [10-15%] | [10-15%] | [10-15%] | [10-15%]
UPC [0-5%] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
VERIZON [0-5%] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
VODAFONE | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] |[10-15%]
ZIGGO [0-5%] [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]

basis van indicatoren 4 B 2 1-2-3-4-6-7-8-9en4_C_4 1-2 van de SMM.



Autoriteilt ACM Openbaar
Consument & Markt

‘ Breedband en huurlijnen: Hoge kwaliteit wholesale breedbandtoegang en
wholesale huurlijnen
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30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
== \Nholesale total 174.842 173.490 167.405 162.161 157.742 154.977 144.940 143.629

Op basis van cijfers van AT T, BBNED, BT, COLT, DELTA, EASYNET, EUROFIBER, KPN, TELE2, UPC BUSINESS, VERIZON, VODAFONE en ZIGGO. Op basis van
indicatoren3 A 2 2 5,3 A 2 3 1/3,4B 2194 F91ale 921/4 96 alc, 97 1-2, 9 10van de SMM.
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Op basis van cijfers van AT T, BBNED, BT, COLT,

Autoriteit

v

ACM Openbaar

Breedband en huurlijnen: Marktaandelen op basis van hoge kwaliteit
wholesale breedbandtoegang en wholesale huurlijnen (2014Q2)

BT

coLT

DELTA EASYNET EUROFIBER KPN TELE2 UPC
30-9-2012]31-12-2012[31-3-2013] 30-6-2013] 30-9-2013] 31-12-2013] 31-3-2014[ 30-6-2014
BT [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [05%] | [0-5%]
COLT [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [05%] | [0-5%]
DELTA [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
EASYNET [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]
EUROFIBER | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] |[10-15%]
KPN [55-60%] | [50-55%] | [50-55%] | [50-55%] | [50-55%] | [50-55%] | [45-50%] | [45-50%]
TELE2 [30-35%] | [30-35%] | [30-35%] | [30-35%] | [30-35%] | [30-35%] | [35-40%] | [30-35%]
UPC [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [05%] | [0-5%]
VERIZON [05%] | [05%] | [0-5%] - - - - -
ZIGGO [05%] | [05%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%] | [0-5%]

indicatoren3 A 2 2 5,3 A _

L
2

ELT

Al
3

ZIGGO

EASYNET, EUROFIBER, KPN, TELE2, UPC BUSINESS, VERIZON, VODAFONE en ZIGGO. Op basis van
1/3,4 B 2 1-9,4 F 9 1 ale, 9 2 1/4, 9 6_alc, 9 7 _1-2, 9 10 van de SMM.



Autoriteit
Consument & Markt

ACM Openbaar

‘ Televisie: abonnementen (standaardpakketten, landelijk)
8.000
7.000
6.000
S 5.000
o
-
x
c
.°=3 4.000
()]
£
()]
c
c
S 3.000
©
2.000
1.000
0
30-9-2012 | 31-12-2012 | 31-3-2013 30-6-2013 | 30-9-2013 | 31-12-2013 | 31-3-2014 | 30-6-2014
Totaal - televisie abonnementen 7.480 7.455 7.450 7.431 7.432 7.424 7.415 7.414
- Kabel - totaal abonnementen 5.033 4,961 4.878 4.820 4,785 4.740 4,705 4.679
——Kabel - analoge abonnementen 1.434 1.341 1.242 1.177 1.127 1.069 1.018 977
= Kabel - digitale abonnementen 3.599 3.620 3.636 3.643 3.658 3.671 3.687 3.702
Overige abon"eme;';tegllgeD:)/B'T' DSL, glasvezel, |, 147 2.494 2572 2611 2.646 2.683 2.709 2.735

Op basis van vragen 5_A_1 * *van de Telecommonitor.




Autoriteit
Consument & Markt

v

60%
50%
40%

30%

Aandeel van abonnementen

20%

ACM Openbaar

Televisie: digitalisering van abonnementen

———
10%
0%
30-9-2012 31-12-2012 31-3-2013 30-6-2013 30-9-2013 31-12-2013 31-3-2014 30-6-2014
== Alleen analoog 19% 19% 17% 16% 15% 14% 14% 13%
= Analoog + digitaal 48% 47% 48% 49% 49% 50% 50% 51%
= Alleen digitaal 33% 34% 35% 35% 36% 36% 36% 36%

Op basis van vragen 5_A_1 * *van de Telecommonitor.




Autoriteit

Consument & Markt

v

50% -
40% -
30% -
20% -

10% -

0%

CAIW

CANAL DIGITAAL

ACM Openbaar

Televisie: Marktaandelen op basis van abonnementen (landelijk, 2014Q2)

COGAS DELTA KPN TELE2 uPC VODAFONE
30-9-2012 [31-12-2012|31-3-2013|30-6-2013|30-9-2013| 31-12-2013 | 31-3-2014 | 30-6-2014
CAIW [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
CANAL DIGITAAL [5-10%] [5-10%] | [5-10%] | [5-10%] | [5-10%] [5-10%] | [5-10%] | [5-10%]
COGAS [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
DELTA [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
KPN [20-25%)] | [20-25%] [ [20-25%] [ [25-30%] [ [25-30%] [ [25-30%] | [25-30%] | [25-30%]
Owerig/Other [0-5%] - - - - - - -
TELE2 [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
T-MOBILE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] - -
UPC [20-25%)] | [20-25%] [ [20-25%] [ [20-25%] [ [20-25%] | [20-25%] | [20-25%] | [20-25%]
VODAFONE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
Z2IGGO [35-40%)] | [35-40%] [ [35-40%] [ [35-40%] [ [35-40%] [ [35-40%] | [35-40%] | [35-40%]

Op basis van vragen 5_A_1 * *van de Telecommonitor.

ZIGGO



Autoriteit
Consument & Markt

v

6.000

5.000

4.000

3.000

2.000

1.000

ACM Openbaar

(landelijk)

30-9-2012

31-12-2012

31-3-2013

30-6-2013

30-9-2013

31-12-2013

Televisie: Herfindahl-Hirschman Index op basis van RTV abonnementen

31-3-2014

30-6-2014

B HHI concentratie-index abonnementen

2,571

2.637

2.624

2.619

2.621

2.624

2.637

2.637

tellen

B HHI concentratie-index abonnementen, wanneer
regionale kabelaanbieders gezamenlijk als 1 aanbieder

5.041

5.058

4.973

4.924

4.890

4.858

4.846

4.825

Op basis van vragen 5_A 1 * *van de Telecommonitor.



Autoriteit

Consument & Markt

v

5% -
4% -
3% -

2% -

% van abonnementen

1% -

0% -

30-9-2012

Televisie: Churn op basis van radio&TV abonnementen
(standaardpakketten, landelijk)

31-12-2012

31-3-2013

ACM Openbaar

30-6-2013

30-9-2013

31-12-2013

31-3-2014

30-6-2014

H Adds

3,3%

5,6%

4,0%

3,6%

3,9%

3,9%

3,7%

3,3%

B Disconnects

3,1%

3,9%

3,9%

3,8%

3,7%

4,0%

3,8%

3,2%

Op basisvanvragen5 A 1 * *5 A5 1t/m5 A 5 16 m.uv.5 A 5 3,-4,-11, -12 van de Telecommonitor.




Autoriteit
Consument & Markt

ACM Openbaar

' Televisie: Retail jaaromzet RTV abonnementen
1.800 -
1.600 -
1.400 -
1.200 -
g 1.000 -
<
o
o
<
o 800 -
x
600 -
400 -
200 -+
0 -
31-12- 31-12- 31-12- 31-12- 31-12- 31-12- 31-12- 31-12-
2006 2007 2008 2009 2010 2011 2012 2013
M Retailjaaromzet RTV van niet-kabel partijen 47 78 152 198 254 333 385 161
geaggregeerd
- - "
Retailjaaromzet RV van kabelpartijen 925 984 1.074 1.112 1.156 1.194 1.235 1.180
geaggregeerd
1 Totale retailjaaromzet RTV abonnementen 972 1.062 1.226 1.309 1.410 1.527 1.619 1.641

Op basis van vraag 5_B_4_1 van de Telecommonitor.




Autoriteit ACM Openbaar
Consument & Markt

‘ Televisie: Gebruik van kabelnetwerken (landelijk)
8.000 80%
7.000 ——=—m. \ v
6.000 60%
8
=] 5.000 50%
i
x
c
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[-T:]
£ 4000 40%
Z
[}
c
©
©
g 3.000 30%
2
]
<
2.000 20%
1.000 10%
0 0%
30-6- 31-12- 30-6- 31-12- 30-6- 31-12- 30-6-
2011 2011 2012 2012 2013 2013 2014
= Aantal fysieke aansluitingen kabel 7.287 7.346 7.382 7.400 7.434 7.423 7.435
(homes connected)
. Kabelpenetratie y 71% 69% 68% 66% 64% 63% 62%
(actieve aansluitingen / fysieke aansluitingen)

Op basisvanvragen5 A 1 1 *en5 A 3 1 van de Telecommonitor.

Percentage actieve aansluitingen van fysieke aansluitingen



Autoriteit
Consument & Markt

‘ Multiplay: aantal bundels op basis van meerdere diensten gefactureerd op

’ 7

ee

ACM Openbaar

n rekening
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30-6-2011 31-12-2011 30-6-2012 31-12-2012 30-6-2013 31-12-2013 30-6-2014
= Dual play - Breedband en vaste telefonie 1.330 1.189 1.088 1.003 1.007 897 838
= Dual play - Breedband en televisie 662 672 656 679 697 728 799
——Dual play - Televisie en vaste telefonie 89 105 90 98 99 101 91
—=Triple play + quadruple play 2.420 2.714 2.999 3.337 3.692 3.914 4.057
Totaal gebundelde abonnementen 4.500 4.680 4.833 5.118 5.496 5.640 5.785

Op basis van gegevens van BBNED, CAIW, DELTA, KPN, REGGEFIBER, SCARLET, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE en ZIGGO. Op basis van vragen

6 B2 *6 B3 *en6 B 4 1vandeSMM.




Consument & Markt

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

Op basis van gegevens van BBNED, CAIW, DELTA, KPN, REGGEFIBER, SCARLET, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE en ZIGGO. Op basis van vragen

Autoriteit

|

CAIW

ACM Openbaar

Multiplay: verhoudingen op basis van triple play en quadruple play

abonnementen (2014 Q2)
CANALDIGITAAL KPN STIPTE TELE2 UPC VODAFONE
30-6-2011 |31-12-2011)30-6-2012|31-12-2012|30-6-2013|31-12-2013(30-6-2014
BBNED [0-5%] - - - - - -
CAIW [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
CANALDIGITAAL - - - - - - [0-5%]
KPN [10-15%] [15-20%] | [15-20%] | [20-25%] | [25-30%)] | [30-35%] | [30-35%]
REGGEFIBER [0-5%] [0-5%] - - - - -
STIPTE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
TELE2 [0-5%] [0-5%] [0-5%)] [0-5%)] [0-5%] [0-5%)] [0-5%)]
T-MOBILE [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] [0-5%] -
UPC [30-35%] [25-30%] | [25-30%] | [25-30%] | [25-30%] | [20-25%] | [20-25%]
VODAFONE - - - [0-5%] [0-5%] [0-5%] [0-5%]
Z1GGO [45-50%] [45-50%] | [45-50%] | [40-45%] | [40-45%] | [35-40%] | [35-40%]

6 B2 *6B3 *en6 B 4 1vandeSMM.

Z1GGO



Autoriteit ACM Openbaar
Consument & Markt

‘ Multiplay: aandeel breedband in bundels van vaste diensten
(exclusief wholesale en mobiele diensten)

70%

60% m——

50%

40% =

30%

\
20% \\ \
\
10%
0%
30-6-2011 31-12-2011 30-6-2012 31-12-2012 30-6-2013 31-12-2013 30-6-2014

== Breedband los 28% 26% 24% 23% 18% 17% 16%
= Breedband met vaste telefonie 22% 19% 17% 15% 15% 13% 12%
—=Breedband met televisie 11% 11% 10% 10% 11% 11% 12%
== Breedband in triple play 39% 44% 48% 51% 56% 59% 60%

Op basis van gegevens van AT T, BBNED, CAIW, DELTA, EUROFIBER, KPN, REGGEFIBER, SCARLET, TELE2, T-MOBILE, UPC, UPC BUSINESS, VERIZON, VODAFONE en
ZIGGO. Op basisvanvragen3 B 8 *,6 B 2 *, 6 B 3 *en6_B 4 1vande SMM.



Autoriteit
Consument & Markt

ACM Openbaar

‘ Multiplay: aandeel vaste telefonie in bundels van vaste diensten

(exclusief hoogcapacitaire/meervoudige aansluitingen en mobiele diensten)

60%

50%

40%

30%

20%

10%

0%

/

30-6-2011

31-12-2011

30-6-2012

31-12-2012

30-6-2013

31-12-2013

30-6-2014

= \/aste telefonie los

46%

43%

41%

38%

33%

31%

29%

= \/aste telefonie met breedband

19%

17%

15%

14%

14%

13%

12%

- \/aste telefonie met televisie

1%

1%

1%

1%

1%

1%

1%

—\/aste telefonie in triple play

34%

38%

42%

47%

52%

55%

57%

Op basis van gegevens van AT T, BBNED, CAIW, DELTA, EUROFIBER, KPN, PRETIUM, REGGEFIBER, SCARLET, TELE2, T-MOBILE, UPC, UPC BUSINESS, VERIZON,
VODAFONE en ZIGGO. Op basisvanvragen2 A2 2 * 2 A2 3 * 6 B2 * 6 B 3 *en6_B 4 1vande SMM.




Autoriteit
Consument & Markt

|

60%

ACM Openbaar

Multiplay: aandeel televisie in bundels

(exclusief mobiele diensten)

50%

L

40%

30%

20%

10%

0%

30-6-2011

31-12-2011

30-6-2012

31-12-2012

30-6-2013

31-12-2013

30-6-2014

=Televisie los

57%

53%

50%

45%

40%

36%

33%

==Televisie met breedband

9%

9%

9%

9%

9%

10%

11%

——=Televisie met vaste telefonie

1%

1%

1%

1%

1%

1%

1%

== Televisie in triple play

33%

36%

40%

45%

50%

53%

55%

Op basis van gegevens van AT T, BBNED, CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, REGGEFIBER, SCARLET, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE en
ZIGGO. Op basisvanvragen5 A 1 * * 6 B 2 * 6 B 3 *en6_B 4 1vande SMM.




Autoriteit

Consument & Markt

|

ACM Openbaar

Bevraagde marktpartijen

Gegevens worden per markt aangeleverd door onderstaande marktpartijen.

Algemeen Mobiele diensten

AT&T MTTM (per Q4 2013) KPN

BT Pretium T-Mobile

CAIW Reggefiber Vodafone

CanalDigitaal Stipte

CIF (per Q4 2013) Tele2

Cogas T-Mobile

Colt UPC

Delta UPC Business

Easynet Verizon

EspritXB (tot Q3 2013) Vodafone

Eurofiber Ziggo

KPN

Vaste telefonie Breedband en netwerkdiensten

AT&T Reggefiber AT&T Reggefiber
BT Stipte BT Tele2
CAIW Tele2 CAIW T-Mobile (tot Q1 2014)

CanalDigitaal (per Q1 2014)

T-Mobile (tot Q1 2014)

CanalDigitaal (per Q1 2014)

UPC

Colt

UPC

Colt

UPC Business

Delta UPC Business Delta Verizon
EspritXB (tot Q3 2013) Verizon Easynet Vodafone
KPN Vodafone Eurofiber Ziggo

MTTM (per Q4 2013) Ziggo KPN

Pretium

Televisie Multiplay

CAIW T-Mobile (tot Q1 2014) CAIW Tele2
CanalDigitaal UPC CanalDigitaal (per Q1 2014) | T-Mobile (tot Q1 2014)
Cogas UPC Business Cogas UPC

Delta Vodafone Delta UPC Business
KPN Ziggo KPN Vodafone
Tele2 Stipte Ziggo




	Voorblad
	Mobiele diensten
	Vaste telefonie
	Breedband
	Netwerkdiensten
	Televisie
	Multiplay
	Bevraagde partijen

